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Disclaimer

This publication constitutes neither an offer to sell nor a solicitation to buy or subscribe to
securities.

The information contained herein is not for distribution, directly or indirectly, in or into the
United States of America (including its territories and possessions of any State of the United
States of America or the District of Columbia) and must not be distributed to U.S. persons (as
defined in Regulation S of the U.S. Securities Act of 1933, as amended ("Securities Act")) or
publications with a general circulation in the United States of America. This publication is not
an offer of securities for sale in the United States of America. The securities have not been
and will not be registered under the Securities Act and may not be offered or sold in the
United States of America absent registration or an exemption from registration under the
Securities Act, as amended.

The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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2. Volkswagen Group 1 Portrait
Creating Sustainable Value

4. Stakeholder Dialogue and
Global Responsibility

5. Reporting and Performance on
CSR and Sustainability

6. Conclusion

The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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Global Challenges

3 Environmental burden
climate change, scarcity of resources,
water/biodiversity, natural disasters

3 Social drift
growing inequality, demography,
education, infection deceases/pandemia

3 Geopolitical risks
asymmetric wars, weak zones of

governance
and economic imbalances

energy- und commodity markets,
food markets, capital markets

The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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Figure 3.12: Vision 2050 ecological footprint against business-as-usual — how many Earths and
global hectares do we use?
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cf WBCSD Vision 2050, p. 35

The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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Environmental degradation jeopardizes
people’s quality of life
People living in areas of water stress by level of stress
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Source: OECD, Environmental Outlook to 2030, 2008

cf WBCSD Vision 2050, p. 35

The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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The world could be running out of some resources

Global supply forecasts according to the implied ultimate recoverable
resources of conventional oil, date of peak production and the post-peak
aggregate decline rate
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cf WBCSD Vision 2050, p. 2

The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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Figure 4.6: The world is aging

The world population by age cohort — 1950-2050
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Source: UN Population Division, World Population Prospects: The 2008 Revision, 2008
cf WBCSD Vision 2050, p. 56

The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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Global economic power is shifting
Top 10 economies by GDP in 2050
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Source: Goldman Sachs, BRICs and Beyond, 2007
cf WBCSD Vision 2050, p. 2

The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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The global middle class is rapidly expanding
Population in low- and middle-income countries earning US$ 4,000-17,000 per capita
(purchasing power parity)
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cf WBCSD Vision 2050, p. 2

The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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Volkswagen Group: Global Automotive Leader by 2018

Strategy 2018

Economic and environmental
leadership in the global automotive industry

Economic leadership Environmental leadership

Expansion of brand and product portfolio Diversified portfolio of drivetrain technologies
Increasing global footprint and Continuous improvements in internal
emerging markets presence combustion engines
Realisation of cost savings, toolkit modularisation Leadership in alternati rtrain technolooi
and localisation of production cadership in alternative powertrain technologies
Creation of sustainable value High quality standards

Brand implementation

Nutzfahrzeuge mm

149.9% stake since 7 December 2009

The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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Volkswagen Group i Global Figures
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The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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Volkswagen: Milestones of Ecological and Social Innovations
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The information contained herein is not for publication or distribution, directly or indirectly, in oMndolthle Onwed gt&eR 6f America, Canada, Japan or Australia.
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The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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Sustainability at Volkswagen Group

v v v

Sustainable Products Sustainable Production Sustainable Structural
Development

The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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Volkswagen Addresses the Full Spectrum of Fuel and
Powertrain Technologies

Electrotraction
Electricity Battery

Electrotraction

H
ydrogen Fuel Cell

Renewable

SunFuel®

SynFuel
CNG

Diesel Fuel

Gasoline

The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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Environmentally Friendly Products and Technologies under
the BlueMotion Umbrella Brand

Umbrella brand encompassing all production-
ready and near-production technologies that
contribute towards saving fuel and reducing

— TECHNOLOGIES — CO, and other emissions

Excellent products with regard to their fuel
efficiency and emissions

Recuperation Hybrid drive  EcoFuel NOXx exhaust Additional technologies that are

Start-Stop  Electric drive Igﬂi?lljtéfluel after treatment exceptionally environmentally friendly

Energy efficient basic
TSl technologies already available
on all models today

The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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Excellent Position in Fuel Efficiency with more than 170

Model Var i ant/em

CO, emissionsi status quo
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1 Selection of tools used to reduce Volkswagen Group fleet emissions

The information contained herein is not for publication or distribution, directly or indirectly,

® 140g CO

Steps to reduce VW Group fleet emissions?

Further optimisation of powertrain technologies
(TDUTSI/TFSI)

Extension of new gearbox technology (DSG/S tronic)

Start/Stop system

Reduction of mechanical resistances
Broadening use of light weight construction
Optimisation of aerodynamics
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Proven Innovation Track Record

Engines: TDI/TSI/TFSI/EcoFuel
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Park Assist

Park Assist

BlueMotion

PDK (Porsche Doppelkupplung?)
with Start/Stop

MMI (Multimedia Interface)

Audi A8 Space Frame

AVS (Audi Valvelift System)

PDCC (Porsche Dynamic
Chassis Control)

DFI (Direct Fuel Injection),
VarioCam

4Motion/Audi quattro

PCCB (Porsche Ceramic
Composite Brake)

1Porsche Double Clutch

The information contained herein is not for publication or distribution, directly or indirectly, in or into the United States of America, Canada, Japan or Australia.
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